Table 8--Receipts of Producer Milk and Related Statistics, by Federal Milk Order Marketing Area, June 2000, with Comparisons 1/

Federal Milk Order Order Number of Producers Receipts of Producer Milk AE\)/slri?ge;yDPa:ry Component Test of Producer Milk Somatic Cell
Marketing Area Number Total Change from 2000 1999 Change from Producer Butterfat Noqfat Protein Other Count
Prev. Year Prev. Year Solids Solids
Count Million pounds Percent Pounds Percent Thousand
Northeast 001 17,054 -812 1,949 2,074 -6.0 3,809 3.63 8.74 2.97 5.78
Appalachian 005 4,465 954 558 382 46.0 4,164 3.59
Southeast 007 5,078 737 605 460 315 3,969 3.53
Florida 006 269 46 228 224 1.9 28,294 3.55
Southeastern Region 9,812 1,737 1,391 1,066 30.5 4,725 3.56
Mideast 033 9,472 -564 1,114 1,090 2.3 3,922 3.60 8.66 2.96 5.71 386
Upper Midwest 2/ 3/ 030 18,854 -3,379 1,933 2,285 -15.4 3,418 3.64 8.69 2.95 5.74 349
Central 2/ 3/ 032 10,892 1,971 1,372 1,048 30.9 4,198 3.58 8.68 2.96 5.71 339
Southwest 2/ 3/ 126 937 -467 643 731 -12.0 22,878 3.49 8.66 2.99 5.67 343
Arizona-Las Vegas 131 127 27 261 233 12.0 68,520 3.55
Southwestern Region 1,064 -440 904 964 -6.2 28,326 3.51
\Western 2/ 3/ 135 769 -135 382 481 -20.6 16,555 3.49 8.73 2.97 5.76
Pacific Northwest 2/ 3/ 124 854 -10 480 464 3.4 18,717 3.57 8.69 2.96 5.73
Mountain Region 1,623 -145 861 945 -8.8 17,693 3.53 8.71 2.96 5.74
All Markets Combined 68,771 -1,632 9,525 9,471 0.6 4,617 3.59

1/ Previous year figures are simply the summation of the data for the marketing areas that were consolidated to form the marketing area.
2/ Handlers in these marketing areas elected not to pool milk in 1999 due to disadvantageous class and uniform price relationships.
3/ Handlers in these marketing areas elected not to pool milk in 2000 due to disadvantageous class and uniform price relationships.




